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Healthy people, empowered communities § Launch of the Cost of

Launch of the Cost of Hunger in Africa Study ALl AT

§ Kenyaods first
Health Conference

§ 16 Days of Activism
against Gender -Based
Violence

§ Communication hacks
for Social Media

§ Drumming Support
for the HPV Vaccine

The cost of child undernutrition to our economy
is Ksh. 373.9 billion, which represents a loss of 6.9

. R . - t of our GDP as at 2014Jkur Yatani Capis .
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KANCO participated in the cost of hunger in Africa (coha) study launch on the 21 September 2019 at the KICC, Nairobi. T
study sought to estimate the social and economic costs and implication of hunger on health, education and labor producti
This was towards generating evidence for the need to increase investment in nutrition and to recommend actions to info
and support the concept of human capital gain that wil

well as caution on the cost of inaction in addressing hunger and malnutrition.

Addressing the delegates during the | aunch Cabinet sec
child undernutrition to our economy is Ksh. 373.9 bisl I
loss to the GDP is equated to the revenue allocated to the FR@gven (47) County Governments in Kenya in 2019/20 finan-

cial year. He reiterated the governmentds commitment t
dertaken the COHA study for empirical evidence that wi
fighting hunger and related health challenges. 0

In a speech read by the Cabinet Secretary for Health Sicily Kariuki, on behatesident Uhuru Kenyatta, the Presidenttsta

ed 0The study touched on two pillars in our Big Four A
on the relevance of the study to our key priority pol
reiterated on the government&s commitment to ensuritng
stipulate the right to be free from hunger and every child having a basic right to nutrition respectively. He added tfeat Ke
was on course in addressing stunting from 33% in 1994 t
ing the stunting rates to 14.5% by 2030, | call upon the County Governments to formulate and develop specific policies b
on the recommendations stipulated in the study report and implement them seamlessly with the goal of achieving cur healtt
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and saving the loss of our
GDP. Development of County
Specific nutrition strategies, is
no longer a choice but manda-

tory.d he state
ELIMINATION OF STUNTING IN

KENYA IS KEY TO ACHIEVEMENT OF
VISION 2030.

THE ANNUAL COSTS ASSOCIATED
WITH CHILD UNDERNUTRITION ARE

ESTIMATED AT KSH 374 on the urgent scale up and

BILLION . , :
WHICH IS EQUIVALENTTO diverse financing for good nu-

6.92% OF GDP
STUNTED CHILDREN .
I o] ACHIEVE ON AVERAGE trition for a healthy and pro-
{
P

The president further called

MAJORITY OF HEALTH COSTS 3.5 YEARS LESS 41.4% OF THE ) .
ASSQCIATED WITH AT SR MNES. - WORKING AGE ductive nation to address mal-
UNDERNUTRITION OCCUR NOURISHED CHILDREN POPULATION WERE STUNTED AS
EPISODES OF ILLNESSES ..
AMONG CHILDREN ARE BEFORE A CHILD CHILDREN nutrition.
ASSOCIATED WITH TURNS 1 YEAROLD
UNDERNUTRITION CHILD MORTALITY ASSOCIATED WITH
0/ 1 9 40 / 17.6% UNDERNUTRITION
/ J ° o r
)REN ARE OF ALL CHILD MORTALITY CASES SROL I REDUCED KENYA'S

REPETITIONS WERE
INKENYA ARE ASSOCIATED WTH oot WORKFORCE BY 3.8%
STUNTING

Kenyaods first Ment al Heal t h C

KANCO participated and wrote a blog othe

state of mental health in Kenyeahead of the

first mental health conference in Kenya under
the theme "A conference to positioning mental
health as a key public health agenda."

WHO reports indicate that between 1@0 per
cent of children and adolescents suffer from
mental illnesses globally and most people who
contemplate suicide could be suffering from
mental health problems. In 2017 the WHO
ranked Kenya Bin Africa on depression levels,

Hon Sabina Chege, Chair of the Parliamentary Health Committee Making re-
marks during the Conference

estimating that about 4.4 percent of Kenyafs popul me i
being the youth. It is also estimated that 1 out of every 4 Kenyans suffers from a mental health illness at some Ipeint in
lives. Compounding mental health challenges is stigma, the criminal justice system that looks like attempted suidid@éals a «

offence and the gap in the health care systems as well as policy implementation.

The Conference sought to push for the: Official launch and implementation of the WHO sponsored Quality Rights Initiativ
Kenya: Proper utilization of the Kenya Mental Health Policy (ZDI63 0 ) by relevant stakehol
mental health policy with national frameworks such as Vision 2030, Kenya Health Policy, Sustainable Development Goals |
and the GIlobal Ment al Heal th Action Pl an; Fitting ment


https://kanco.org/mental-health-status-in-kenya/
https://kanco.org/mental-health-status-in-kenya/
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the systemic challenges and emerging trends in Kenyaos

The conference further focused on strategies to: Raatk the implementation of the Mental Health Amendment Bill (201

increase multsectoral and stakeholder engagement in the mental health redress to enhance creation of diverse solut

emerging mental health problems as well as strengthening of the connection between mental health and human rights

Commitments made during this conference include:

§ The restructuring, renovation and the eventual autonomy of Mathare Hospital as a state parastatal addressing mental
sues exclusively

§ The full implementation of the Mental Health Amendment Bill into mental health service delivery and the treatment of
living with mental health challenges.

§ Creation of mental health sensitization programs and their subsequent introduction in institutions such as workplaces,
and places of worship.

§ Increased investment in mental health at both the county and national level.

16 Days of Activism against Gender -Based Violence

KANCO has been participating in th&6 Days of Activism against Gen-
der-Based Violenge an initiative of the W
tute as an organizing strategy by individuals and organizations around t
world to call for the prevention and elimination of violence against wom-
en and girls.

The annual event runs between the 25 November on the International
Day for the Elimination of Violence against Women November and 10t
December there the globe marks the Human Rights Day.

The 16 days of activism are in

1 6 DAVS ship Instituteinitiative, under the leadership of the UN Secret&gneral,

Antonio Guterres under the UNITE campaign towards ending violence

o F ACTIVI s M against women by 2030. The campaign calls for global actions to increa

awareness, galvanize advocacy efforts and share knowledge and innov
25 November - 10 December 2018

tions.

To join the campaign you can share your photos, messages and video

O ra nge the World showing how you are participating in the campaign
#HEARMETOO on Facebook|nstagram, andwitter using #OrangeTheWorld and

#GenerationEquality.


https://16dayscampaign.org/
https://16dayscampaign.org/
https://www.facebook.com/SayNO.UNiTE
https://www.instagram.com/sayno_unite/
https://www.facebook.com/SayNO.UNiTE
https://www.instagram.com/sayno_unite/

Social media is emerging as the next frontier for communication, given its wide usage and reach. It has become
part of the everyday organizations work and lives creating alternative and reliable channels to amplify the organi-
zational work. It has also become an important gateway to fundraising by profiling the organizational brand
when used efficiently.

Things to Consider:

Identify who we are trying to reach

What do we want them to do?

Communicate how success will look like

Understand what else is happening on the internet to effectively positon yourself

Use a relatable voice: simple easy to understand language, play to the emotion to nudge people to take

action

Think about who will need to sign this off

§ Evaluate the likely impact

8§ Measure against yourself ( For example see your retweets, shares, hearts, commentary, tone, topic follow-
ers earned or lost) and against others, see what they are doing better than you and learn
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Quiality of Voice

Use an empowering voidethe ability to take action and make impact , to be part of a bigger whole

Use a steady voicé be firm and hopeful

Principled Communicate organizational values, that represents who we are , what we do and why we do it
Respectfulspeak truth to power and always be respectful to institutions

Inclusive Never create divides OWed vs. O06Thembd i nstea

Drumming Support for HPV Vaccine in Kiambu County

KANCO through the GAVI/HSS project partnered with the Kiambu County Women Representative Hon Gathoni
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Wa muc homba in hosting the County talent show dubbed 0
tional government and a host of other stakeholders. KANCO through the Women Representative used the platform to
advocate for uptake of the HPV Vaccine. Addressing the forum she called on the residents to take all their 10 year old gi

to get the HPV vaccine saying it is the only way to
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